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This article deals with emotive rhetorical devices used by Israeli soccer com-
mentators focusing on their essence, function, and standing as means of per-
suasion in the written text. Thirteen articles, written by four commentators
representing the three leading newspapers in Israel, published in the winter of
2002 and dealing with Maccabi-Haifa in the World Cup Championship and the
Israel National Team’s game against Malta, were examined. The research
shows that the language of the commentators is distinctive in its use of low
register words alongside high register words. Figurative speech is used, with
metaphors being the most prominent figurative device and superlative inten-
sifiers also prominent. There was almost no use of downtoners as these are
more characteristic of academic writing. Sports commentators make frequent
use of formulistic clichés from different fields that are usually paired clichés
built on a consistent formula of adjective + noun. Many of these clichés are
sports expressions from the playing field as are many of their article headlines.
There is also frequent and varied use of ironic expressions.

1. INTRODUCTION

The aim of this study is to investigate the emotive rhetorical devices used
in the written press as demonstrated by the language of Israeli sports com-
mentators. The most prominent of these means of persuasion in the text will
be examined. Their essence, function, and status as devices of persuasion
will be discussed.

The study will disclose the typical emotive rhetorical devices of sports
commentators in the Hebrew press, present their distribution in the text, and
discuss the rhetorical function of these devices, in order to create a repre-
sentative linguistic-rhetoric profile of the sports commentators, that is, on
the rhetorical structure of their text and on the rhetorical means integrated
into it.

2. RESEARCH METHODS

As stated, this study will present a full description of the emotive rhetori-
cal devices used in the language of sports commentators in articles in the
written press. An examination was conducted of the devices of emotive per-
suasion in thirteen different articles about soccer published in the winter of
2002, dealing with only two topics: Maccabi Haifa in the European Cup
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Championship and the Israel National Team in its game against Malta. The
game of soccer was chosen because it is the most popular sport in Israel.
Four soccer commentators were chosen who represent the three main news-
papers in Israel: Sagi Cohen (Maariv), Shlomo Scharf (Yediot Ahronot), and
Avi Ratzon and Ronen Dorfan (Haaretz). Two commentators from Haaretz
were chosen because this newspaper gives more extensive space to sports
commentators. These commentators often differ in the purpose of their
commentary, as well as in the manner of their expression. To a great extent
they are a representative sample of the types of commentators that exist in
the post-modern era, in which sports commentary is not another profession,
but an area in which professionals work alongside intellectuals who were not
raised on the soccer field (as are the coaches, players, etc.) (Orieli et al.,
2001).

The following is a short background, up to the winter of 2002, of the
soccer commentators examined in this article:

Sagi Cohen (Maariv): He is an intellectual commentator (Philosophy
Ph.D.) whose commentary is characterized by a multi-leveled
approach and a complexity accompanied by cultural insights.

Shlomo Scharf (Yediot Ahronot): He is a former national soccer team
coach. He is known for his direct blunt style and his view of soccer as
a straightforward game.

Avi Ratzon (Haaretz): He is one of the pioneers of Israeli sports journal-
iIsm. He has a provocative style and his writing is characterized by ex-
pertise and determination—sometimes bordering on pretension.

Ronen Dorfan (Haaretz): Dorfan has extensive knowledge of sports in
general, and soccer in particular. Dorfan’s writing is clear and fluent,
integrating insights in his writing without utilizing prominent provoc-
ative elements.

The following is the list of articles used in this study:

2.10.2002 ,2>9vp ,NR9DN DN OSN )00 NOIW

Sagi Cohen, “The Half-Full Cup”, Maariv, 2.10.2002
30.10.2002 ,2>9y1n ,7N5NN Y DM 10D NI

Sagi Cohen, “Glory Days”, Maariv, 30.10.2002
13.11.2002 ,2>9y1 7D»95 XN T, N NI

Sagi Cohen, “Stand and Applaud”, Maariv, 13.11.2002
14.11.2002 ;20991 ,7933mW 195 wHINNY”, 110 ROV
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Sagi Cohen, “To Be Excited before We Become Used to It”, Maariv,
14.11.2002
1.10.2002 ,179NX MY ,7NNNa DON PRYYY 97 NNOY
Shlomo Scharf, “Playing Smart Defense”, Yediot Ahronot, 1.10.2002
15.10.2002 ,m0 NN MW 7 TN 9T VI 9 NNHY
Shlomo Scharf, “Grant Projected Fear”, Yediot Ahronot, 15.10.2002
29.10.2002 , 7 INX MY T 7RG DX TIT2 MINN9N NYAIN 9V NHHY
Shlomo Scharf, “Four Keys to Happiness”, Yediot Ahronot,
29.10.2002
1.11.2002 ,xIxN ,7M2)0 DOY) NMINID DY) 1N YN
Avi Ratzon, “Nice to See, Nice to Discover”, Haaretz, 1.11.2002
8.11.2002 XN ,”12Nn XN NOA YANX YT INWY NPY7 N8 PaN
Avi Ratzon, “Shahar Took His Time but in the End He Understood”,
Haaretz, 8.11.2002
10.11.2002 ,xaND 0P 22 DLINLVIN/T NI 1IN YN
Avi Ratzon, “Not Zutautas, Yaniv Katan”, Haaretz, 10.11.2002
1.9.2002 ,xINN ,7DI030INN YTIR JONT PN
Ronen Dorfan, “Loss of Momentum”, Haaretz, 1.9.2002
29.10.2002 ,xIND ,7DNOYW PONN NOW MPWN 7 19T I
Ronen Dorfan, “Our Change, Their Part”, Haaretz, 29.10.2002
31.10.2002 ,xIxN ,7POYya 92 THY 1Y 1997 19T P
Ronen Dorfan, “That’s How It Is in Business”, Haaretz, 31.10.2002

3. METHODS

We read each article and extracted the emotive rhetorical devices they
contained (see Table 1) Many varied rhetorical devices were found. These
devices were sorted by known rhetorical criteria (Kayam, 2000). We counted
the devices found and decided to discuss only the most frequently used rhe-
torical devices. A separate section is devoted to each device, and subse-
quently the theoretical background of the topic under discussion, an analysis
and discussion of the findings, and finally, a general summary and conclu-
sions are presented. It should be noted that due to lack of space, this paper
does not include a comparative analysis between the commentators, but
rather the findings are presented as an aggregate of the devices used by the
soccer commentators that were examined.
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4, RHETORICAL DEVICES

The ancient Greeks developed the theory of rhetoric and Aristotle,
Cicero, and others devoted well-known and famous compositions to it (see
Aristotle, 1932, 1954; Cicero, 1986). In a survey of the research literature, a
number of definitions of the term rhetoric are used, for example: Aristotle’,
one of the great Greek philosophers, defines rhetoric as “the art of investiga-
tion of the means of persuasion that can be used in various circumstances”;
Brooks and Warren (1970) define rhetoric as “the art of using language
effectively”; Perelman (1984) writes that rhetoric is “the art of soliciting and
persuading people.”

Avristotle states that there are two kinds of means of persuasion—one re-
lates to those things that are self-evident and require no proof and the other
that require proof. He also claims that there are three types of arguments:

1. Arguments that stem from the personality of the speaker (Ethos) and
are based on his credibility.

2. Logical arguments (Logos), which are meant to prove the speaker’s
point or to give the impression that the point has been proven.

3. Emotive arguments (Pathos), which aim to create a particular mood in
the listener.

This study will address only emotive arguments. Following Aristotle,
Landau (1988) divides the linguistic study of rhetoric into two areas:

1. Stylistic/Emotive Rhetoric? that addresses the emotions and includes
means of persuasion from the dictionary, semantics, and syntax.

2. Rhetorical Argument that addresses reason and includes logic and
pseudo-logic, most of which is from the area of discourse analysis.

Researchers in the field of rhetoric differentiate between two types of
persuasion: convincing, which appeals to one’s sense of logic, and persuad-
ing, which appeals to one’s emotions. Landau points out that the difference
between convincing and persuading is expressed, inter alia, in that with con-
vincing the speaker is interested in convincing the listener of the truth of his

! Aristotle, Book One, p. 1355; Book Two, pp. 26-27.

2 In this article, the term “emotive rhetoric” will be used instead of “stylistic rhetoric” because the term
“emotive rhetoric” seems to be more exact, even though the term “stylistic rhetoric” appears in Landau’s
book.
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or her arguments as they are determined by the intellect, while with per-
suading, the speaker is interested in getting his or her audience to agree with
his or her position. Audience of listeners is a key concept in rhetoric, (Gitay
1991, 1996; Speigel, 1973).

Landau (1988) also points out that the main characteristic of emotive
rhetoric is that it generally does not raise arguments but rather gives an
emotive-stylistic character to the text and provides the listener with pleasure
from its manner of linguistic expression. In contrast, the aim of rhetorical
argument is to raise arguments as a means of addressing reason and not
emotion (of course, this division is not absolute, and there are rhetorical de-
vices that include both). Another difference between emotive rhetoric and
rhetorical argument is that the former focuses on words and their combina-
tions and only sometimes complete sentences, while the latter employs sen-
tences and units larger than sentences.

This article will conduct a comprehensive discussion of the most fre-
quently used emotive rhetorical devices appearing in the language of Israeli
soccer press commentators, while reviewing their essence, character, and
function as means of persuasion in the text.

5. EMOTIVE RHETORICAL DEVICES

The aim of emotive rhetorical devices is to arouse a certain mood in the
listener that will lead to agreement, by means of methods that address the
emotion. Different researchers have addressed the importance of emotive
devices. Hughes and Duhamel (1962) cite Socrates, who argued that it was
possible to convince an audience by arousing their emotions without pre-
senting any logical reasoning. Bryant (1974) argues that it is not sufficient to
choose arguments and reasons and form a convincing speech in order to in-
fluence your listeners, that one cannot ignore appeals to emotions and to the
emotional needs of the listeners. In “Rhetoric Bears Fruit,” Horowitz (1996)
states that persuasion is an emotional and thrilling event and thus arouses
interest, because the basis of persuasion is a struggle, which involves mul-
tiple devices, both mental and emotional.

Perelman (1984) argues that presenting persuasive arguments without
any scientific evidence aims to persuade the listeners to agree with the theses
presented by the speaker on both an emotional and intellectual level, and to
direct their thoughts, arousing or dampening emotions. Landau (1988) adds
to Perelman that these same stylistic devices with no rhetorical value may
fill an important role in persuasion, precisely because of the aesthetic plea-
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sure and excitement that they awaken in the addressed. She also cites psy-
chologists’ remarks (Schwarzwald, 1978) that reflect the belief that this is
also an effective means of persuasion.

Feingold (1990) believes that not in every case do emotive devices serve
a deliberate rhetorical tendency or a direct rhetorical argument, but in retro-
spect they affect the reader’s system of stimuli and means of persuasion at
some level of effectiveness. He adds that the reader who is swept away by
the “pure” aesthetic experience is not conscious of this, and at the conclusion
of the process of reading finds that he or she holds a political or ideological
position different from the one held at the start. And indeed, in the language
of soccer commentators, we find considerable use of different means of ex-
pression, based on appeals to the emotion for the sake of persuasion. It
would appear that emotive devices have an honored place in soccer com-
mentators’ articles, and there is frequent use of figurative speech, inten-
sifiers, and clichés.

Presented below are the most frequently found rhetorical emotive (Do
you want to stay with the order “emotive rhetorical”?) devices used by
soccer commentators, followed by a comprehensive discussion of each.

Devices:
High register words and low register words
Figurative speech
Intensifiers
Clichés
Irony

5.1 High Register Words and Low Register Words

5.1.1 High Words®

Koren (1996) lists several types of words: Latin words, professional-
technical words and concepts, scientific words (words used in science and
research), poetic words, and “rare” words (those words that are not in com-
mon usage, often biblical). These words belong to high register words and
are mostly used by academics, judges, public figures, and parliamentary
speakers.

® R. Koren (1996) refers to these as “rare words,” however, this seems inaccurate and so the term “high
words” was chosen.
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A speaker who employs professional or scientific terms is perceived as
someone well-versed in the matter—an expert, and this perception on the
part of the listener has ramifications, sometimes unconscious, which cause
the speaker to be perceived as objective and credible. His or her words
sound professional, therefore, the addressed attributes credibility to the
speaker. Landau (1988) writes that a philosophical-scientific style can un-
consciously be convincing due to the understated character of the style,
which is addressed more to the intellect than to the emotion. Furthermore,
these words, some of which belong to the semantic field of scientific intel-
lectualism, have positive connotations, and using them grants the speaker the
ethos of a person who is led by reason and intellect.

The use of high language and pompous words also has rhetorical value:
Koren (1996) cites Perelman, saying that a speaker employing high words
that conform to linguistic rules, exact syntax, and a slightly pompous lex-
icon, may subtly influence the listener. Obviously the context is not divorced
from the content and is dependant on the target audience (Gitay, 1991, 1996)
and other non-linguistic factors such as intonation and physical appearance
(Grice, 1975). The listener moves quickly from “proper speech” to “spoken
truth,” that is, he perceives the speaker’s words to be truthful.

The use of romance languages (mainly English and French) is considered
high language, and is very widespread in Israel today. In fact, English has
captured a place of honor in Modern Hebrew and evidence of this is the ap-
pearance of English words in Hebrew dictionaries. English words, which are
considered “high,” are found today in every field of life, and characterize the
speech of the well educated (or of one who pretends to be a “man of the
world”). As will be shown below, the language of soccer commentators is
not unusual in its use of high language, and it should be noted that soccer
commentators do not use all of the parameters mentioned above but only use
high register words—and those only infrequently. The reason for this is that
sports columns have a populist-everyman character and as such are aimed at
as broad a population as possible. It should be noted that this use of high
language is found more with Sagi Cohen (who is an academic) and Avi
Ratzon (who is a veteran journalist and the most experienced of those
examined).

The following are two examples of high register words taken from the
articles examined.
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OLOOPINN NPINRD 2XNTII MNAD NN NND TY I YHNR NINIIIN
MNINN NNY SV NN NN 12INT N /NYTIND DX NYIP 7INNY NIV
NPNYNY MONIY NXIAP : DINNN DINIY IDVIND YOPH DN DX Yapm

.MAONN NP v NyTIN oy MpT 90 HinnN

It was proven again last night how true, at least in soccer, is the old Marxist
saying, “The present determines men’s thoughts and actions.” Give Maccabi
Haifa the experience of the Champions League and you will get the little
miracle that we saw last night: an Israeli team that plays for 90 minutes like a
Champions League.

(S. Cohen, “The Half-Full Cup”).

1.0 DY DY DWIND 937N HY P> IINN RN

The prophesy from the end of days has come to pass today.
(A. Ratzon, “Shahar Took His Time”).

5.1.2 Low Words

Low words refer to words that deviate from the norm. Some of these
deviations relate to word structure or combinations, and others to proper
syntax (Schlessinger, 1996). The following is a selection of low words from
the articles examined.

1.02YT) INONND NI NI NIV TININPN NN

From a technical-professional point of view it’s no bargain.
(A. Ratzon, “Nice to See, Nice to Discover”).

D1 DN DY )2 PNX MINN NDPDN2 INN NNPIY NNMN NN 12010
17.25aN

For Maccabi Haifa, it was a walk in the park after their victory over Hapoal

Tel Aviv in the finals.
(A. Ratzon, “Nice to See, Nice to Discover”).

17.057279 1199 WIIVY NODVN OWINY N 1)

Gavri Levi ...convinced a few suckers.
(R. Dorfan, “Loss of Momentum?”).
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Dya MYSYS D) NON 22NN JPNY P R RN NPND PRY M2HD D) 1Y
738NN WY

It was nice to discover that Alan Smith is not only a limited player but also
peroxided low-life.
(A. Ratzon, “Nice to See, Nice to Discover”).

5.1.3 Combining High Words and Low Words

A device unique to the language of sports commentators is the use of a
combination of high and low words in the same sentence or paragraph. Here
are two examples:

Dya MYSYS D) NON 22NN JPNY P R RN NPND PRY MDD D) 1Y
738NN WY

It was nice to discover that Alan Smith is not only a limited player but also
peroxided low-life.
(A. Ratzon, “Nice to See, Nice to Discover”).

NN DY YDOLMIADN DINNI MIVIN PN...... 105091010 DD NTI YTHNY
MMNYIND MVYININ

Have we entirely lost our minds?...1s there nothing in our sports ethos besides
self-depreciation and condescension?
(S. Cohen, “Stand and Applaud™)

5.2 Use of Figurative Speech

Figurative speech is the use of pictures and metaphors to express ideas.
Landau (1988) says that the main function of figurative speech is to express
the requested message in a picturesque and tangible way that will be
absorbed by the listener’s emotions rather than their thoughts. The impact of
figurative speech is very strong because the message is made clear and
tangible, and yet direct. When using figurative speech, complex ideas can be
expressed in a brief text.

The most prominent form of figurative speech is the metaphor: A meta-
phor has a double meaning; it transfers the meaning from one semantic field
to another semantic field; or it is a word or group of words that is given a
second broader meaning (Nir, 1978).

In literary theory a metaphor is a word or group of words, which have
been given a different meaning that is broader than their dictionary meaning



HHE 14 (2012) 336 Kayam: Rhetoric in Israeli Sports

(Ochmani, Lexicon of Literary Terms). Tzarfati (1978) adds that the meta-
phor spices up picturesque speech, making it more forceful, and is thus of
primary importance in literary writing. The power of the metaphor is its
ability to bring alive, renew, and strengthen the impact of the message. A
successful metaphor will leave a strong impression on the listener.

When examining a text for rhetoric, one must differentiate between over-
used, worn out metaphors and whole picture metaphors, which have a real
rhetorical effect in addition to the aesthetic pleasure and excitement they
arouse. Nir (1978) states that the more complex the metaphor, the more im-
pressive its effect. When a metaphor is used too frequently, its figurativeness
Is diminished to the point where the stylistic-rhetorical transformation be-
comes a permanent word in the lexicon (e.g., bottleneck). A metaphor’s de-
gree of figurativeness ranges from the one time use, which has the highest
degree of figurativeness, to those metaphors so commonly used that their
figurativeness is no longer felt and they become dead metaphors.

Metaphors are the most prominent figurative devices used by the sports
commentators examined. As is well known, there are additional devices such
as oxymorons, similes, and parables although in our study they were found
less frequently or not at all.

Below are some examples that illustrate a variety of figurative speech
from the articles examined, accompanied by a brief discussion of their
character as rhetorical devices.

1.0V I8N N 719, MNINKD DOV wIPY ) OP 1PV

Yaniv4Katan, who was dried out for the last two years, is blooming under
Shum.
(Sh. Scharf, “Playing Smart Defense”)

72V WYY DA VYA NOY MIANTNNM NAIPN M NMN NNINA NNINNY
TAN O) NN, 7ON 2V TAN M2973 T2 77 X9 DN 7122 TN
1T TPV WP N IV DRI

Success in bringing the same spirit of enthusiasm and sacrifice that was so
evident last Tuesday in a victory by knock out and not on points in one on one
combat, is also a precondition to jumping this hurdle.

(Sh. Scharf, “Playing Smart Defense”)

* Yitzhak Shum replaced the previous team coach.
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In the above examples, simple, banal, and even worn out metaphors are
used. In the first example, metaphorical images from the plant kingdom are
used (use of the terms “dried out” and “blooming”). It is worth noting that
these terms, besides being horticultural terms, have undergone a process of
linguistic downgrading and today are slang.

In the second example, there is use of a metaphorical image from dif-
ferent sports, together with the use of cliches: “knock out” and “on points”
(from boxing) and “jumping hurdles” (from track and field). Metaphors of
this type do not always have rhetorical effect, and lack the beauty and vital-
ity of living metaphors.

)2 70007, 25N 920 NINY MTNARNNN YR 2WPA R8N NI IINTYD D0 IR
MYTIPINND ININ POOY MIWAN DD 1902 Y010)

So what the hell does he see in the union head that he befriends him, supports
him and lays down his body to block any attempt to remove him from his post?
(A. Ratzon, “Shahar Took His Time”)

The above example is notable in that it has a combination of different
rhetorical elements intertwined: alongside “hell” (a biblical term, which has
been secularized and transformed into common vulgarity), that strengthens
the wonder of the rhetorical question, the metaphorical image (worn out as it
may be) is structured in a layered fashion presenting both an emotional and
physical defense of Gavri Levi, preventing his dismissal as head of the
union.

NOON P MYON NMIPD P NN P2 NN PITY VI DY IMI DN
".ONPIY

Grant’s spirit still hovers from Ramat Gan to Kiryat Eliezer and from Malta to
Nicosia.
(A. Ratzon, “Not Zutautas, Yaniv Katan”)

This example is notable in that the metaphorical image is taken from the
Bible (Genesis: “The spirit of the Lord hovered over the face of the water.”).
The writer wished to demonstrate the tremendous influence of Avram Grant,
who was the Israel National Team coach and former Maccabi Haifa coach,
by painting a godlike metaphorical image, and thus strengthening Grant’s
influence by equating him, as it were, with God. It is worth noting the
second part of the rhetorical image, in which the hovering is between places
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where the Israel National Team and Maccabi Haifa play, does not mention
the teams’ names: Ramat Gan (symbolizing the Israel National Team),
Kiryat Eliezer (symbolizing Maccabi Haifa), and in a matching parallelism
(again a biblical element), from Malta (symbolizing the Israel National
Team) to Nicosia (symbolizing Maccabi Haifa).

DY21INM 1DINNN OMI¥PN DXPIYN IPVIN ,NNDD YV NPYA NP PN DY
TPNNNY DYIRIYY P2ADN MNN IWIDN D YWITHY ) PN 13D ISPNN
7ATIIPN NN NN NOIN NN PION M 7PINKY ,NNN

There are no more problems with endurance, the short muscles have leng-
thened and the long ones shortened, no one is saying that the Israelis’ physical
fitness is only good enough for half a game, and that then Gog demonstrates
his strength and Magog his power.

(A. Ratzon, “Shahar Took His Time”)

In this example there is a combination of several different types of rhe-
torical devices. There is cynicism and criticism towards those who cast
doubt on the ability of the Israeli soccer player. The writer mocks the de-
tractors who denigrate the physical stature of the Israeli soccer player and
make assorted excuses for their failures, based on various physiological ex-
pressions (endurance, muscles, physical fitness). The use of word-play, “the
short muscles have lengthened and the long ones have shortened,” implies
gloating on the part of the layman, who has been forced for years to listen to
learned physiological explanations, as it were, that did not pass a reality
check in this game. In addition, the biblical reference to Gog and Magog—
the use of an incomplete parallelism: “Gog demonstrates his strength and
Magog his power,” the use of high register words (demonstrated his
strength, his power); all these intensify the irony towards the detractors who
exaggerate the gap between the Israeli player and his European opponent.

5.3 The Use of Intensifiers

Intensifiers, writes Landau (1988), are for the most part open and direct.
Due to the power and force inherent in intensifiers, these devices tend to be
flashy and exaggerated. Nir (1977) writes that intensifiers are words that ex-
press power. He brings examples from common speech, such as tremendous,
wonderful, fantastic, etc. He adds that intensifiers are names or titles that are
attached to other names as modifiers or objects in verbless sentences. (Note:
Since Hebrew does not have the verb “is” there are verbless sentences with
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just a noun and an adjective.) In Quirk’s (1976) book on English grammar,
there is a comprehensive description of intensifiers, which states that the
common denominator of intensifiers is that they amplify or tone down a
specific unit in the sentence. The intensifiers highlight a particular point on
the amplification scale, which can be high or low. Intensifiers are divided
into three semantic categories:

5.3.1 Emphasizers

Emphasizers amplify; their intent is to apply stronger emphasis. They
emphasize the truth of the highlighted component, for example of course,
certainly, truly, etc. Greenbaum (1970) terms them “intensifiers that take a
position.” Landau (1998) comments that according to other divisions, these
adverbs are included in the wider group of modular expressions and include
expressions of certainty as well as expressions of doubt, which have no
connection to the intensifying element.

5.3.2 Amplifiers

This group is divided into superlative amplifiers and amplifiers of

enhancement.

1. Superlatives: These include any adverb or adjective that is at the top
of the amplification scale, for example “the most,” “totally,” “abso-
lutely,” etc. These amplifiers generally cannot have most added to
them or the adverb very.

2. Enhancers: These include intensifiers that indicate an increase in size
or strength in general, except for the word more, which is always in
comparison to the size of something else. This category includes the
semantic component “very” or “many,” for example: “deeply” and
“largely.”

bk N 11

5.3.3 Downtoners
These intensifiers are divided into four categories:

1. Compromisers: These intensifiers strive for the norm but at the
same time they lessen the power of the verb, as in “somewhat” and
“more or less.”

2. Diminishers: For example, “to a certain extent,” “a little,”
“partially.”

3. Minimizers: For example, “not at all,

almost never.”
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4. Approximators: For example, “almost.” The difference between
this category and the others is that it denies the truth of the state-
ment by changing a negative to a positive, as in “I almost failed = 1
did not fail after all.”

An analysis of the language employed by soccer commentators examined
revealed the use of the two sub-categories of empowering intensifiers
(superlatives and enhancers), but not to the same extent; superlatives were
used significantly more often than enhancers. This can be explained by the
emotive writing that characterizes the language of soccer commentators in
general. There is almost no use of downtoners. It was also found that the
more frequently used intensifiers were adjectives, especially those where the
intensifier is a semantic component accompanying other linguistic elements.
Sometimes the intensifying element changes the word to a harsh or un-
pleasant word when a negative connotation is attributed such as disgraceful
or scandalous. The use of these types of words expresses the intensity of the
commentator’s feelings toward the subject in question and helps him transfer
that intensity to the reader in order to convince him or her of its validity.

The following are some examples of superlative intensifiers:

P2D NN
Outstanding success (S. Cohen, “Stand and Applaud”)

PTINDO) NN
Wonderful result (S. Cohen, “To Be Excited”)

PRNYYIN PRV NN
Perfect game plan (S. Cohen, “To Be Excited”)

nOINTI YIN
The most amazing (S. Cohen, “Glory Days”)

PIDINY NI NDIIN WU
The wonderful and unbelievable goal (S. Cohen, “Glory Days”)

7N NIV NP NTPINDD ,INNI TSP DYDY
The most professional, the most focused and the most impressive (S. Cohen,
“Glory Days”)



HHE 14 (2012) 341 Kayam: Rhetoric in Israeli Sports

PIPOINNG NI
Phenomenal ability (Sh. Scharf, “Playing Smart Defense”)

72D MDY
Harsh argument (A. Ratzon, “Shahar Took His Time”)

19789 DTN
Serious discussion (A. Ratzon, “Shahar Took His Time”)

"2DY N
Pathetic ability (A. Ratzon, “Nice to See, Nice to Discover”)

PMYP MNP
Harsh criticism (Sh. Scharf, “Grant Projected Fear”)

PIPINIWY TIT
Scandalous route (R. Dorfan, “Loss of Momentum”)

PNPSNDID NIDN MANDNN”
Disproportionate enthusiasm (A. Ratzon, “Not Zutautas, Yaniv Katan”)

5.3.4 Enhancement Intensifiers

1IN YONN PRYNN
The weakest game (Sh. Scharf, “Grant Projected Fear”)

NP2 OXTINNN DINTNINDND THN
One of the scariest stadiums in Europe (A. Ratzon, “Nice to See, Nice to
Discover”)

7BV NPINN MNINN NI
The strongest Champions League in the world (R. Dorfan, “That’s How It Is
in Business™)

5.4 Clichés

The word cliché, a French word that has infiltrated into most languages,
was originally a block, a mold, or a board that was used as a template in
photography and printing.

The word underwent a metaphoric transformation and today is synony-
mous with a common, worn out expression that has lost some of its original
meaning (Fruchman, 2002). Fruchtman notes that the term does not have an
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exact definition appropriate for all those expressions that are termed cliché,
therefore, there is a great deal of vagueness in the ability to sort clichés by
type.

Fruchtman divides clichés into five categories: common idioms that in-
clude basic stereotypes (e.g., Where there’s smoke, there’s fire); idioms from
animal life (e.g., He works like a dog); slogans with no connection to truth
(e.g., We will win); conversation fillers (e.g., Really!); template examples
from different domains, such as sports, politics, and media (e.g., Hitting
below the belt).

In an analysis of the clichés found in the language of the sports com-
mentators examined in this study, it was found that most of their clichés
were of the fifth type, that is, template expressions from different fields.

Rosenthal (2001) notes that, for the most part, in journalistic speech the
regular clichés are paired clichés, based on a set format: adjective + noun,
for example, “wasted game,” “brilliant move,” “phenomenal ability.”

It should be noted that the inflation of sports expressions from the field
that are in common usage has transformed them into clichés in the sports
themselves, for example: “Playing from Saturday to Saturday” (In Israel pro-
fessional soccer is played only on Saturday); “Every game starts 0:0”
(meaning, anything can happen); “The ball is round” (meaning, the winner
of this game can be the loser of the next), and the like.

An interesting phenomenon in the domain of sport clichés is the trans-
ference of clichés from the purely sports domain to general non-sports re-
lated usage. Rosenthal (2003) calls these expressions “extra-sports brands.”
For example, “the ninetieth minute” which refers to the last minute in a soc-
cer game in Hebrew has come to mean doing something at the last moment.
Other examples, such as “hitting below the belt” and “taking off the gloves,”
are universally known to mean taking an unfair advantage and removing all
restraints, respectively. Hebrew has many more such expressions, some of
which defy translation; others have near equivalents in other languages, like
“home court,” “opening line-up,” and being “benched.”

The unique language of sports commentators is reflected in the headlines
of their articles, most of which are metaphorical clichés. According to Teneh
(2002) and also Yahav (1987), the language of sports journalism is particu-
larly graphic, and article headlines are bombastic and to a great extent
clichéd. For example: “The Half-Full Cup,” Days of Glory,” “Playing Smart
Defense,” and “Loss of Momentum.”
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Below is a selection of cliches sorted by the above-mentioned domains:

5.4.1 Template Clichés from Different Domains

132AIAN PHYNY
Wasted game (S. Cohen, “Stand and Applaud”)

P00 VYD
A penny short of a pound (S. Cohen, “To Be Excited”)

PPONNN NP
Weak spot (S. Cohen, “The Half-Full Cup”)

PTPOD NNMN DOV
Final stamp (S. Cohen, “The Half-Full Cup”)

1PN oY
Brilliant move (Sh. Scharf, “Grant Projected Fear”)

MINY VTVNY
Projects fear (Sh. Scharf, “Grant Projected Fear”)

112NN NI
Phenomenal ability (Sh. Scharf, “Grant Projected Fear”)

nDYYPN NN IV
Reshuffle the deck (Sh. Scharf, “Grant Projected Fear”)

17131912 IWN XN
Key player (A. Ratzon, “Not Zutautas, Yaniv Katan)

5.4.2 Sports Clichés

PMIANYNM NAIPN NV
Combative spirit (Sh. Scharf, “Playing Smart Defense”)

"IYOI PHYNN NN NN
Come out fighting (Sh. Scharf, “Playing Smart Defense”)

PMINIANND NOVOY
Go on the offensive (Sh. Scharf, “Playing Smart Defense”)
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PPINT NN
Very close win (A. Ratzon, “Shahar Took His Time”)

5.4.3 Extra-Sports Brand Clichés

PMNAON NN NN
Taking off the gloves

PNND NNNN N2
Hitting below the belt

PIITIPIZ KDY VNN PN PN
Win by knock-out, not on points

5.5 lrony

According to Quentilianus (in Weizman, 2000), irony is generally identi-
fied as having a hidden reversed meaning. This definition does not cover all
cases, as irony does not necessarily involve reversed meaning. Weizman
states that there are different views regarding the concept of irony. Grice
(1975) sees irony as conversational implicature, Clark and Gerrig (1984) as
pretense, and Spreber and Wilson (1981) as reverberation.

According to the examples found in the articles examined in this study,
there is varied use of ironic utterances serving different functions. The fol-
lowing are examples, together with a concise discussion of the function of
the ironic utterance.

TN PNONI NINR NONID XN MNONYND NRND TIN VI XDV WV TR
NN NINN NN DY PN KO NINY DN OWIOWI DIV DN MNONYND NRNY
7.719310°2 NP NINNY D'ND

One claims that it is not Grant who has to go study under Ferguson but
Ferguson who has to go study under Shum, and the other does not understand
why all the celebration, after all, Haifa only defeated a middling team.

(S. Cohen, “Stand and Applaud™)

Cohen opposes those who experienced exaggerated euphoria over
Maccabi Haifa’s victory over Manchester United as well as those who
minimized that achievement. The irony is directed primarily toward those
who overdo the euphoria to the point where they are ready to send the well-
known coach of England’s champion team Manchester United to study
under Israeli coach Shum.
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The irony is expressed by reversed meaning, as it is clear to the speaker
that a coach on Ferguson’s level so far surpasses Shum that the utterance is
purely ironic.

7.390°7 DRNPAY DY DY
It is lucky that God and Beckham showed mercy.
(S. Cohen, “Stand and Applaud™)

In this example the biblical reference to God’s mercy reverberates. In this
game, Haifa lost by five goals and the mockers muttered that only due to
God and Beckham’s (in the same breath) mercy did they not lose by even
more.

WY NYIAPN INL.AV NPNYN TONIY NNAP...720 AN YYD NN
1. 0PN DY NDTIN DNIYA TAX T ,NM) TN MOV

Have we returned to the age of heartache?...An Israeli team plays well...then
gets a negligent goal from a stray ball, and another with the gracious aid of the
floodlights.

(S. Cohen, “The Half-Full Cup”)

In this example, there is a double reverberation: The age of heartache
refers to well-known situations from the past when a negligent goal from a
stray ball was made (the Israeli National Team against Australia and also
against Austria), as well as a reference to goalie Dudu Awhat who blamed
his failure to block a goal made by the German team on being blinded by the
stadium floodlights. In this example, the perceptive reader will catch the
ironic meaning and recognize the references and match them to the context
in which the comments were made (Weizman, 2000).

NOON PAY MYON NMIPD P NN P2 NONID PITY VI DY IMT HaAN”
TN XOUND 1PN DIPN W DY JWY XIN DVIRVIN'T DX D .7MOIPIIY
10PN

Grant’s spirit still hovers from Ramat Gan to Kiryat Eliezer and from Malta to
Nicosia. Because if Zutautas is a ten, then who has the time or place for a
junior Olympian like Katan?

(A. Ratzon, “Not Zutautas, Yaniv Katan™)

According to Ratzon, Yaniv Katan’s ability and contribution to the game
Is no less than that of Zutautas, his overseas colleague, but Grant, the team
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coach, ignored this and did not invite Katan to play on the Israel National
Team. Ratzon uses his column as a means of criticizing and settling accounts
with Grant. Ratzon achieves this using reverse irony by saying that Katan,
who is worthy of wearing the Israel National Team uniform, is a “junior
Olympian.”

DYOINM IDINNN DIXPN DIXPIYN DX, N0 DY NPy 1INy PRV
URRNpAT!

There are no more problems with endurance, the short muscles have leng-
thened and the long one shortened.
(A. Ratzon, “Shahar Took His Time”)

This example, which reveals a critical attitude towards those who support
complex physiological explanations of the inferiority of the Israeli
sportsman, is saying that there are no more excuses for the weak achieve-
ment of Israeli sport. The irony is expressed by the cynical use of those same
professional terms used by expert physiologists.

D107 NIINM NNON NMONTY DXIMI9 NN WY NODVN SVINY ND M2y
739951 NMDTN NN NN NOYN NTWN N HY

Gavri Levy and the people at Charleton convinced a few suckers that delaying
the league games and prolonging the negotiations over broadcast rights would
raise the price of those rights.

(R. Dorfan, “Loss of Momentum”)

Gavri Levy asked to delay the league games. The opposition to this move
Is expressed here by reverse irony, according to which extending the league
and extending the negotiations would raise the price of the broadcast rights,
while in reality the opposite was the case. For the reader who might inad-
vertently accept the Gavri Levy argument at face value and not grasp the
irony, Dorfan adds that only “suckers” would accept this argument, which
immediately changes the reader, who naturally does not want to be counted
among the suckers, to a partner to the ironic meaning.
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1722 DOV NN 1Y POYN NN PON DY DINY PP NI YN NN
17.7°007921 NNANND D212 XY XXM DIPN 951 NPT NN 197 NPNOVv3A

The ability to apply great physical force with the upper body while simulta-
neously handling the ball with gentle technique is a rare talent anywhere and
could not possibly develop here in Palestine.

(R. Dorfan, “Our Change, Their Part”)

Here Dorfan tries to present the inferiority of the Israeli soccer player in
mastering the elements that integrate technique and force. He does this
through the use of the reverberating significance of the term “Palestine.”
Palestine, the British Mandatory term for the Land of Israel, raises associa-
tions with a distant past, old-fashioned, archaic, pre-State. Dorfan stresses
the difficulty of acquiring these elements anywhere, but the ironic use of the
term “Palestine” explains why “it could not develop” in Israel, and saves
him the need to clarify the reason for this, because if the State of Israel is
still “Palestine” then it goes without saying that it does not have the requisite
resources to equip the Israeli player with the tools necessary to master com-
plex elements.

2372 MVLINIVIN MNN NXADIN NXRXIND DD NXIN HONRIYN AN
RN pl)

The Israeli “star” is the least intelligent expense in soccer today.
(R. Dorfan, “Our Change, Their Part”)

Dorfan’s use of irony is expressed here in the term, “least intelligent
expense,” and is meant to mock all those who pay exorbitant fees for Israeli
players. Dorfan deliberately chooses “least intelligent” in lieu of stating
simply, “There is no point in spending so much money for an Israeli soccer
player,” and thus emphasizes in a more mocking fashion the futility and lack
of logic in such financial expenditures for Israeli soccer players. Also, the
use of the term “star” expresses reverse and hidden irony, for if the expen-
diture in not intelligent then why is the player called a “star”?

6. DISCUSSION AND CONCLUSIONS
The aim of this study was to present as complete a description as possible

of the emotive rhetorical devices used in the language of lIsraeli soccer
commentators in the written press. The emotive means of persuasion were
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examined in thirteen different articles that were published over a short
period (the winter of 2002) dealing with two topics: Maccabi Haifa in the
European Cup Championship and the Israel National Team’s game against
Malta. Four soccer commentators were chosen who represent the three major
newspapers in Israel.

The conclusions that arose from an examination of the emotive rhetorical
devices in the articles that were examined in this study are discussed as
follows:

1. High Register and Low Register Words: A prominent feature of
sports commentators’ language is the use of low register words. Words of
different types were used side-by-side: sub-standard language, curses, slang,
etc. It is unlikely that any other section of the newspaper would allow their
writers to use such low language. Expressions like “disgusting” and “low-
life” would be unacceptable to the editor of any section but sports. None-
theless, soccer commentators’ language is not always free from the use of
high language, and it is worth noting that Israeli soccer commentators for the
most part are satisfied with using high register words (and not words from
romance languages, scientific words, poetic words, etc.), and these rather in-
frequently. The reason for this stems from the fact that sports sections have a
populist/everyman character intended for as wide an audience as possible.
The use of high register words is not widespread among the commentators.
Unique to sports commentators is the use of high register words alongside
low register words in the same sentence or paragraph. This is apparently due
to the writers’ desire to be perceived as authoritative, knowledgeable, and
professionally credible, while at the same time appealing to a wide audience
in everyday language.

2. Use of Figurative Speech: In the language of the soccer commentators
that were examined, the use of metaphors was the most prominent form of
figurative speech. Their use of metaphors was no different from that of
standard use, and it would be difficult to point to any differences among the
commentators in their use of banal metaphors, metaphors from different
domains, etc. Although there are additional figurative devices such as oxy-
morons, imagery, and parables, some of which appear occasionally and
others not at all among the commentators examined, it can be said that meta-
phors are the most prominently used of the figurative devices.

3. Use of Intensifiers: An analysis of the language of the soccer com-
mentators examined in the study revealed the use of the two sub-categories
of empowering intensifiers (superlatives and enhancers), but not to the same
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extent: superlatives were used significantly more often than enhancers. This
can be accounted for by the emotive writing that characterizes the language
of soccer commentators in general. There is almost no use of downtoners,
presumably because these are more typical of the philosophical register and
of “careful” academic writing and not of the more blunt and aggressive
language of soccer commentators.

4. Use of Cliches: Israeli soccer commentators often use clichés. An
analysis of the clichés found that the majority were template expressions
from different domains, generally paired clichés based on a set format:
adjective + noun, as in the examples “wasted game” and “close win.” Many
clichés used are sports expressions from the playing fields, whose routine
use has turned them into clichés in the sports domain itself (e.g., “fast
break,” “come out fighting”). An interesting phenomenon in the field of
sports clichés is the transference of expressions from the purely sports
domain to other domains (e.g., “hitting below the belt,” “taking off the
gloves”). In addition, many of the titles of the articles examined in this study
had a cliche character (“The Half-Full Cup,” “Loss of Momentum”).

5. Use of Irony: Israeli soccer commentators make extensive use of
irony. According to the examples found in the articles examined in this
study, there is a varied use of ironic utterances serving different functions
(hidden inverse meaning, pretense, reverberation, etc.).

/. FUTURE RESEARCH

Research is currently being conducted comparing the similarities and dif-
ferences in sports journalism in the Hebrew and Arabic press in Israel.



Appendix 1: Table of Rhetorical Devices

Article/ Dorfan/| Dorfan/ Dorfan/ | Ratzon/| Ratzon/ Scharf/ Scharf/ | Scharf/ | Scharf/ | Cohen/ | Cohen/ | Cohen/ | Cohen/

Device Change | Momentum | Business |Took his| Yaniv | Happiness | Nice to Smart | Projected | Glory | Cup |Excited | Applause
Time Katan See Defense Fear

Emotive: 3 5 10 1 5 10 2 2 2 1 2

Low register

Simplification 2 1 1 2

High register 1 10 1 1 1 1

Semantics: 4 2 1 2

Graphic Language

Irony, Cynicism 2 1 8 4 1 1 1 1

Settling Accounts 8 4 1 1 3 1 1

Clichés 4 5 1 9 3 3 4 16 6 1 5 3

Connotations 5 2 1

Intensifiers 2 2 12 2 4 3 2 6 2 3
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Appendix 2: Suggested Lesson Topics

This appendix is offered to teachers of different levels to help them
utilize the material to encourage a better understanding of the different terms
and devices through analysis of the examples given in the body of the
article.

Lesson 1: Use of High and Low Register Words
Goals:
e To be able to differentiate high and low register words
e To be able to sort and categorize each group of words according to
source (Bible, Proverbs, Modern Hebrew, Slang, etc.)
e To acquire the knowledge and tools of which register is appropriate to
which situation

Lesson 2: Figurative Speech
Goals:
e To understand the concepts associated with figurative speech (meta-
phor, imagery, oxymoron, parable, etc.)
e To be able to identify and differentiate the different types of meta-
phors (simple, hackneyed, worn out, whole picture, etc.)

Lesson 3: Intensifiers
Goals:
e To understand the concepts (emphasizers, amplifiers, superlatives,
enhancers)
e To be able to analyze and sort texts according to the different types of
intensifiers. The daily sports section of the newspaper can be used as a
source of texts.

Lesson 4: Clichés

Goals:
e Explanation of the term cliché and the problematic nature of this term.
e Familiarization with the different categories of clichés.
e To be able to analyze and sort texts according to type of cliché.
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Lesson 5: lrony
Goals:
e Explanation of the term ironic expression.
e Understanding of the terms related to irony (reverse meaning, double

reverberation)
e Analysis of ironic expression in conjunction with additional rhetorical

devices.
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